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1. VISIBILITY OF SYSTEM STATUS

The site uses standard system status techniques including a breadcrumb trail in navigation, prog-
ress indicators and preloaders on the videos and highlighted slideshow buttons on the homepage
to show which slide is currently active. FIG. 1

r .

PRESIDENT’S

NEWS CONFERENCE

Fig. 1 http://www.whitehouse.gov

2. MATCH BETWEEN SYSTEM AND REAL WORLD

Some terms in the main navigation must be clicked to understand the meaning. For example:
what does Briefing Room mean? According to the page description it’s a place for information,
videos, photos and blogs. If that is the case then what are the categories “Blog” and “Photos &
Video” for? FIG.2

== BLOG PHOTOS & VIDEO BRIEFING ROOM ISSUES - the ADMINISTRATIO

Briefing Room

Briefing Room

The White House provides timely and accurate information a:out the

Presidcnt's latest events and public statements. Here you'll fin 1 photos, video,

and blogs, as well as proclamations, executive orders, and press releases.

Fig. 2 http://www.whitehouse.gov/briefing-room
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The Contact form has a confusing label for a set
of radio buttons. What is “Type” referring to? Is
it asking what type of phone number you have

@} u.s. © military © International or what type of address you have? Do people
think about what type either one is? FIG. 3

Street:

-

Fig. 3 http://www.whitehouse.gov/contact

The footer contains a link called En Espafiol. Does this translate the page or link to a Spanish ver-
sion of the site? It actually links to a quasi-Spanish version of the Briefing Room page. However,

all but the content links return the user to English pages and the article dates are still in English.
FIG. 4

EL BLOG DE LA OFICINA DE PRENSA

P010 at T:55 AM EDT September 11, 2010 2:12 FM EDT

Jueves a las 2™ PM ET (11:30 AM PT) - Declaraciones del Presidente ante

Listos Para Sus P ntas: Los Latinos v el Monumento Conmemorativo del Pentagano
Cuidado de Salud
LIn chat por internet con el Dep
Senicios Humanos de Estados L
Casa Blanca.

WWW. WHITEHOUSE.GOV

Accessibility | Copyright Informatic

Fig.4 http://www.whitehouse.gov/espanol

3. USER CONTROL AND FREEDOM

Home - The White House Blog A .pdflink in a blog post causes the user to exit
the site. There is a warning before leaving, but
: it would be more useful to have the document
The White House Blog

open in a new window. FIG.5

Encouraging Business Investment
Posted by Valerie Jarrett on September 14, 2010 at 6:21 PM EDT

The American private sector is the engine of job creation in our ect
priority from the beginning of his Administration to take steps to en
inthe U.5. and give all businesses the tools they need to prosper.

om Business Roundtable highlights the princiy
for e President's new ideas to accelerate business investment a

firms. The report acknowledges the critical linkages between sma
argued that *government policies should be aiming to promote inv
businesses.”

Fig. 5 http://www.whitehouse.gov/blog/
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4. CONSISTENCY AND STANDARDS

Page title inconsistent with category name.
ﬂ _ The Main navigation refers to the “Blog” but
Home - The White House Blog

- elsewhere the page is called “The White House
; 4 Blog”. This could potentially cause problems
mhe white House The White House Blo .
ths 5 because there are eleven other blogs on the site.
Photos & Videos FIG. 6
Fig. 6 http://www.whitehouse.com.blog/

The most prominent section on the Briefing Room home page is “Latest News”, but that is not a
category in the “Briefing Room” drop down menu. However, there is a banner on the same page
for “Latest News”. Instead of linking back to this page, the banner is linked to “The White House
Blog” page and the content is not the same as on “Latest News”. FIG.7

the WHITE HOUSE rrESIDENT 54RACK OBAMA

BLOG PHOTOS & VIDEO BRIEFING ROOM ISSUES

Home » Brigfing Room Your Weekly Address Presidential Actions
Speeches & Remarks
Briefing Room Press Briefings

The White House providesjiEGubiGE T RS
President's latest events anfiii ey IS P MES

and blogs, as well as procl: : UPDATES

o
A"

Legislation

Nominations &
Appointments

Disclosures

VHITE Hous

IN THE BRIEFING ROOM

September 14, 2010

Vice President Biden Hosts Conference Call Text and video of President Obama's Satur Read the Elog

with Governors to Discuss Recovery Act marning addrassas ta the natian

Fig.7 http://www.whitehouse.gov/briefing-room

The “Issues” page name is called “A New Foun-
dation” instead of “Issues”. The page name does
not match the category name or bread crumb
trail like the other pages. FIG.8

PHOTOS & VIDEOD BERIEFING ROOM ISSUES

A New Foundation

The President arrived facing an unprecedented array of
meeting them with a bold, comprehensive plan. He pas;
recovery package in history to address the economic cri
government to be more open, transparent, and account

ica's alliances abroad, as well as our American val

Fig. 8 http://www.whitehouse.gov/issues
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Headings in the “Issues” content pages are
used inconsistently. The heading will have a
line break after it in one case and it won't have
any space in another. Some paragraphs are
titled and some are not. FIGS.9 & 10

Fiscal Responsibility

Progress
* The President signed an Fxecutive Order on government confracting to
lighl wasle and abuse.

- The President launched Recovery.gov to frack spending from the
Recovery Act, an unprecedented step to provide transparency and
accountability through technology.

= The President wrole Lo the congressional leadership calling on them lo
pass statutory Pay-4c-You-Co rules so that any new non-emergency tax
cut or entiltement expansion offset in the budget.

* The President signed ine YWeapons Sysiems Acquisition Reform Act to
stop fraud and wasteful spending in the defense procurement and
contracting system.

Guiding Principles

Changing the way Washington does b

Just as important as changing what Washington does is to change how it
does it We cannot begin to tackie the challenges we face in the shortterm to
revive aur economy and in the long term ta put us an the path to growth without
restoring fiscal responsioility and accountanllity 10 Government.

Restoring Fiscal Discipline

The Adminigtration in ite first weeks hag taken the initial steps to restore fiscal
discipline by requesting and sianing into law an economic recovery bill thatis
free of all earmarks and by launching Recovery.gov — an unprecedented effort

Fig.9& 10 http://www.whitehouse.gov/issues/

Energy & Environment

Emeti of udd NS @ ParT o phay o d el U INar wiil bﬂllli‘:_lir i af
us. As as recoaer from this recession, Hhe tremsiion fo cfome ceergy
fias the potential to grow cur econamy end creare sellboos of fofs —
DL il 3F U Seotidnad s Fhat fransitios I:-“Ih!,l A i sae i
motient, And ey (Fwe Falfy fogether and ser as ome medion —
wwariers oad edrepreniars solemtlens and ciriens; the puhbie ood
privane sciors.”

ETOEAT CHSSA A P, 3T

Faar dacsa ok s e il 1l T oy AT e DSBS aTed COTE LTI
EEA b ok s e sk O ool on 1o ke gn ol ared foesh s puks aw
SaCAPRIITY, AT PGkl B CAil @red GUF v on eind ol ks Ta b this couniny
1 B B, T PRIl B e el Coanegiieas 10 Bacs

L0 o o P e e Gy G | e Lo [0 prarka o o natian ram i
SATHILES EDNTCNTHES Gl SETadtaghe 1hakS: GcaSachahad Wi aur redlancd an K g
ol, o Cigark oS, ared i Cil 0Wh O B carban polulisn el coninizues ©
i dastasiiing ks of chmak changa

Thie Pries b Nuas ol reea cy sl el il 045, brwaai chanegin [ D4 & red I
e The Racoveny Al Con SHUlED @n o el and hison c ireim el
1 el Gl G B TR VY. Tt STYRI NS I el il Dtk ol Ten e
Eerdy G d Chaen ek pisc will hed [0 e eNengy SOuncas of ha fulure

i SiTrw s i N S d el e edeancad cer baienics will ked oe
Warc pa i on Spakaime ol e Wre I et in @ Smart kKo c gl and
Sty Gl chank o, oficees, o 0 s pllareas Wil ra o Co par o el snengy
CONSUM@RoN a5 & nalion. &nd el of s invesiments will Red oM
oGRS o he Tulura, el Eul Arvearica Beck: in i iead of it ghabai chkaen
EENTY Boanany, and cieak milons of 025 over §ma . & ha Pras ink aeid
“hiaw b el MOTUEAT RN DS gere radban 43 aie: on @ nekknal missbn i
LNV BT T vl G S0 TGl OF U DWW DRiGEINg."

CCiean Encesy Ecomomy >
The rerbion Hhal Fearmess es the prwer of dean, rsnewa ble enengy will Behe

httﬁ:7/v;/l|}t}|'/ﬁ whiteh oft]sLei.g_oi\Wisﬁsbéi/energ y-lf;h-a-ieih viron/

Inconsistent page title may make the user wonder if the “About the White House” page is the
same as the main category page “the White House”. FIG. 11

Hime « Adoar the WAlle Hoage

About the White House

The Whte House 13 cne of the warld's mest famous buildings. Learn mors
and First |

abont ite art and archi

iP i bouar.

Fig. 11
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In the contact form there is a list of topics to
choose from. The topics are similar but not
: identical to the list of topics in the “Issues” cat-
| Have A Policy Comment

*Mlessage: | Alshanistan &ag egory. All the topics are related to “Policy”, but
conomy

Education why isn't there a category called “Policies”? FIG.
Energy 12
Environment -—=
Foreign Policy
Health Care
Homeland Security
Housing
Immigration
Job Creation
Science & Technology
Seniors
Taxes
Transportation
Veterans

| Have A Mon-Palicy Comment
Help With A Federal Agency
The Administration
The First Family

[ optIn: L_Cther = White House?

W Subject:

Fig. 12 http://www.whitehouse.gov/contact

There is a jarring switch in
font and button style when
the link “apply for a job” is
clicked on the footer. It ap-
pears to be a different site,

Presidential Appointments - Ap| but no exit warning is given.
FIG.13

WWW. WHIT E'HOI_'S{-' GOV

En espa "I|—~3= sibility |

Apply for a Job

Welcome to the Presidential Appointments website. Please note that this webs
career positions within the Obama-Biden Administration. We encourage appli
for career, civil service positions within the federal government. You can apph
Management website at http://www.usajobs.gov.

President Barack Obama will make ongoing appointments for non-career pos
website will allow you to apply for these positions in the White House or any F
of these non-career positions will require Senate confirmation.

Fig. 13 https.//app2.whitehouse.gov/ppo/

The 404 Page has a “contact” link goes to the main contact page for President Obama. Is the pres-
ident answering these emails too? In fact, there is no email subject line for Tech Support. Fig. 14

404 Page Not Found

The page yvou're looking for is currently unavailable to view

We've been upgrading our site. It is possible that this page has been moved or renamed. You can use your
browsers Back button to return to the previous page, go to the homepaage, or you can browse or search for the
information you're looking for.

If you think that you have reached this page due to an error on our part, pleafe

Fig. 15
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There are multiple blogs on the site, but most of there are not accessible in the “Blog” category.

Most of them must be accessed through the “Briefing Room” category or in side banners.
HTTP://WWW.WHITEHOUSE.GOV/ADMINISTRATION/EOP/CWG/BLOG

All the blogs are part of whitehouse.gov except the US

Trade Representative Blog. FIG. 15 W IR L
BLOGS
The same navigation appears twice on the same page. FIG. 15 The White House Blog

Middle Class Task Force Blog
There is inconsistent naming of the various blogs. Most

have Blog in the title, but one doesn’t, and most include the
tull name of the department/council, but one is abbrevi-
ated. FIG.16 Council on Women and Girls

Office of Management and Budget
Blog

Council of Economic Advisers

Council on Environmental Guality

Office of Public Engagement Blog
Homz » The Administration - Offiee of Managerrient aud Budgef Office of Science & Tech Policy Blog
Office of Urban Affairs Blog
Office of Management and Budget Open Government Blog

About OME B

OMEB Blog  BEP NS
DEEPWATER BP

DILSPILI.
Office of Public Engagement

Home « The Admmistration  Office of Public Fagagement

OPE Home About the OPE The OFE Blog Staff Bros Contact Us

W

HITE HOUSI
BLOGS

The White House Blog
Middle Class Task Force Blog
Council of Economic Advisers

Council on Environmental Guality

Council on Women and Girls

Office of Management and Budget
Bleg

Council on Environmental Quality RS 6Nt Ene it Bl
Office of Science & Tech Policy Blog
Office of Urban Affairs Blog
. . Open Government Blog
Fig. 16 http://www.whitehouse.gov/omb/blog
Partnerships Blog

U5 Trade Representative Blog
Fig. 15 http://www.whitehouse.gov/
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5. ERROR PREVENTION

The site is relatively simple and shows no problems in the category except for the well-known
problem with the domain. While whitehouse.com is no longer an adult site, it would be better if
the site redirected to whitehouse.gov.

6. RECOGNITION RATHER THAN RECALL

No evident problems in this category.

7. FLEXIBILITY AND EFFICIENCY OF USE

There appear to be no accelerators or user fea-

P tures on the site except perhaps the RSS system

for the various blogs.

*First Name:
The “Prefix” box in the “Contact Us” form is too

Middle Name: small for one of the terms. Although minor, the
user may stumble over the term “The Honorab”.
FIG. 17

* Last Name:

Fig. 17 http://www.whitehouse.gov/contact

8. AESTHETIC AND MINIMALIST DESIGN

There is a page banner on the home page ask-

ON AUG 31, 2010 ing the user to Send a Salute to the Troops. This
THE COMBAT MISSION IN page takes a brief moment to load and has a
NTE main area showing how other people have of-
IRA (g ENDED fered a Salute. This section is fills the entire area
Take a Moment to Salute the Troops above the fold, has its own footer and even its

own scroll bar. If the user hasn’t already forgot-

Send Your Salute ten the purpose of the page there is no indica-

tion that below there fold there is more on the
Fig. 18 http://www.whitehouse.gov/ page including the area to send a salute of your
own. FIGS.18 &19

Heuristic Evaluation James Rutherford

www.whitehouse.gov


http://www.whitehouse.gov/contact
http://www.whitehouse.gov
http://www.whitehouse.gov/salute

WHITE HOUSE o Rk o Gt Exsail Upsdan
BLOG  FHOTOSEVIDED  DRIEFINGEOOM 1557

Mo » Thae AdwinEstvation « Seuteg Sercks 11 Trag

Saluting Service in Iraq

& e fia]i

SpeakarFeins

A= ur comberl misskan ends, |
Jminyin thean king hoae who b
menvedin I13g-an 1 hanar thoes
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o
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& O
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Ina8ance al e Preskents
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tharing air Fampe and heir - Camphal WA TIOADT Thanks
Familie=: T ther sandce an \ 5

sz,

Marica

1 skan with oiner miltory spauses, The PR
\White Hruz2 amd ahens ax he o xam
maluies air Fanpe dar thar manice fa ix Habimagnnrn
gueal counin. We prap v daikand

WAl Noms! And thark pu
LT i, Wi Sdkil you a1 3 VD PO CoundTy. WTa
ASchinToce it i e viag 8isck Bacis

Fig. 19 http://www.whitehouse.gov/salute

9. HELP USERS, RECOGNIZE, DIAGNOSE, AND RECOVER FROM ERRORS

If a word is misspelled, no alternate suggestions are given. However, the user is given the option
to quickly search for that exact term again. FIG.20

Search: oobama CURRENT SEARCH
Eiu_rd]_:l'nunduﬂm:u:

Your search yielded no results

v Gl Fyourapaiing B comed

v Foll Ve QUATHIS: BraLan O I s LD mardch @ ech wond indiiduall e Tadegy Mo will maich |ess hen ensngy
fulymm

+ Canskier osening paur gueny with 07 snagy Sfue will maich less han aneqy OF fulom

Fig. 20 http://www.whitehouse.gov/search/site/oobama

There is a broken link on the main navigation
bar Cllelng on “Photos & Videos” returns BLOG PHOTOS & VIDEO BRIEFING ROOM
a 404 error with an explanation that an error
has occured. FIG.21

Home

404 Page Not Found

The page yvou're looking for is currently unavailal

We've been upgrading our site. It is possible that this page has
browser's Back button to return to the previous page, go to the |
information you're looking for.

If you think that you have reached this page due to an error on o
Fig. 21 http://www.whitehouse.gov/node/20798
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10. HELP AND DOCUMENTATION

There is no documentation or help page for the site.

SUMMARY

The site is well designed and free of major usability problems. It is simple in scope, made up
primarily of blogs, articles, videos, and photos. It's main deficiencies are in the formatting consis-
tency of its content and some illogically placed content.
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